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This document was elaborated within international project ReSource (Central Europe 
Programme) which focuses on exploring and utilisation of post-mining   

potentials in Central Europe mining regions. 
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2 Initial situation 

Microregion Sokolov–East is a voluntary association of 14 small and middle sized 

municipalities (Union of municipalities) located at the foothills of the Ore Mountains, which 

have number of common characteristics; among the most important belong: 

• a significant mining history (the mining termination is estimated in next 25 years), 

• localisation in the Czech-Saxony borderland - population exchange after WW II.,  

• specific social structure of population. 

These facts caused a negative image of Sokolov region as a black, dirty and unattractive 

place with nothing interesting to see, further the lack of inhabitants´ identity with their region 

and cumulating social problems.  

On the other hand, it is precisely the legacies of mining, the landscapes, buildings, 

infrastructures and above all the traditions that should be used as the key resources and 

potentials for future development of mining region. History of municipalities in the Ore 

Mountains region is associated with the mining of ore and coal. The ongoing mining of brown 

coal in this area maintains awareness about the mining traditions, symbols and uniforms. 

Microregion is aware that a gradual decline of mining in the region threatens jobs and 

therefore it is looking for a new orientation and ways to improve not only the prosperity, but 

also the image and tourism of the region.  

Microregion Sokolov-East as a member of ReSource project and its Work Group Cultural 

Potentials initiated the need to develop a strategy for regional mining heritage utilisation with 

the aim to change the negative image, increase people’s identity and support the tourism 

development in Sokolov region.  

The negative image (so-called black image) is one of the most serious problems of mining 

regions throughout the whole Europe / world. We can consider this strategy as a regional pilot 

document since there are no previous studies / researches available focusing on negative 

image change in Sokolov region. 

This strategy is developed as a long-term concept which includes communication tools to be 

implemented in the future. Since the potential of mining uniforms as a part of mining heritage 

is considered as one of the most effective and attractive communication tools, a study on 

utilisation of mining uniforms as a part of cultural mining heritage for development of tourism 

in Sokolov region was elaborated in the form of the supplement to the strategy.  
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3 Objectives 

The objective of the strategy is to comprehensively address the issue of the black image, 

i.e. a negative perception of Sokolov by other people from Czech Republic and possibly 

border regions. The strategy builds on the utilisation of mining cultural heritage and 

potentials. The aim is to create a strategic concept incl. plan and specific activities in order to: 

• change the perception of Sokolov as "dirty and unattractive" region 

• promote a sense of community and belonging of local residents with special attention 

to young people. 

As a supplement to the strategy a study on miners' costumes as a part of the mining heritage 

will be developed. It is one of the communication tools leading to the negative image change 

and at the same time it represents one of the most attractive parts of the immaterial mining 

heritage, which can be successfully used to support and encourage tourism development in 

Sokolov region.  

The main objective of study is to explore the ceremonial miners’ attire, with a focus on the 

Sokolov region, the analysis of the rules governing its design and to explore the ceremonial 

occasions, during which miners dressed in the ceremonial costumes. 

The spatial definition of the study includes the Czech lands and to a lesser extent, the border 

areas of Germany. Time-wise the study focuses on the period since the Middle Ages to the 

present times. 

The preparation of the study is supposed to provide an overview of ceremonial miners’ 

costumes in the time and space, to find the differentiation between individual regions and 

deviations from the appearance prescribed by the rules and regulations. Further, the study is 

focusing on the ceremonial occasions during which the miners wore these costumes - what 

kind of ceremonies were they and what was their course. 
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4 Applied approach 

The strategy was developed by means of several methods and strategic/marketing tools. 

Within the analytical part a public opinion poll was taken using the online CAWI method. The 

poll was to determine the current image of Sokolov region. Best practices analysis in three 

European cities (Helsinki, Copenhagen and Stockholm) was based on analysis of available 

on-line data. For analysis of Microregion a SWOT analysis was used as a key methodology 

for regional strengths, weaknesses, opportunities and threats assessment. To draw specific 

goals from the general one a SMART method was applied. Strategic Management 

methodology was used throughout the proposal part of the strategy.  

The supplement (study on mining uniforms) was prepared by the compilation and the 

comparative method in connection with the field research. The contractor's work was based 

on the study of contemporary periodicals and the studies of available regulations and 

documents. The contractor obtained a significant proportion of information by the research in 

the museums dealing with the history of lignite (Sokolov, Jáchymov Nejdek, Stříbro, Příbram, 

Bad Schlema and Wunsiedel), by the field research of the contemporary nationwide mining 

celebrations (the 14th Meeting of the Czech Mining Towns and Municipalities in the town of 

Stříbro) and by the study of electronic resources. 

The submitted work is an overview study that logically progresses from the broader context 

consisting of general conditions, in which the mining traditions originated, all the way to the 

specific information, arranged chronologically. 
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5 Results 

5.1 The Image Change of the Sokolov1 Region 

The first chapter of the strategy is dedicated to the definition of the word image. This notion 

does not have a perfect definition and for the understanding of this strategy, it is critical to 

understand its realistic function. The image of the Sokolov region is defined by stakeholders 

(tourism, commerce etc.) as a group of spontaneous associations; these current beliefs are 

derived based on available information. With this as an accepted general truth, changing an 

image (any image) is a process of managed information flow. 

This particular “image change” strategy is dedicated to one specific region; Microregion 

Sokolov-East is a small 215 km2 community in Western Bohemia (Czech Republic), a part of 

the Karlovy Vary Region, in the counties of Sokolov and Karlovy Vary. This community has 

approximately 54.000 inhabitants. A critical factor related to its image is high unemployment, 

lower education levels of its inhabitants, low historical understanding of the region and of 

course the negative impact of the mining industry; neglected environment and relatively few 

natural (as in nature) attractions. 

In June 2010 a public opinion poll was taken with 1000 respondents. The poll was to 

determine the current image of the Sokolov region, its primary findings were: 

• Almost half of the respondents were not able to properly place/localize Sokolov; 

almost a third (29%) of respondents placed Sokolov Region in Northern Bohemia. The 

likely reason for this error is the association of Sokolov and mining vis a vis the strong 

mining imagery in Northern Bohemia. 

• Respondents to a great degree associate Sokolov with coal, coal mining and the coal 

basin. This association is the same with younger and older generations. Further, 

respondents often associated the region with a decaying environment, the Roma factor 

(and other related connotations), heavy industry, poverty, unemployment (full results 

found in the study).  

• Although not spontaneously (poll taker needed to give direction), a relatively high 

number of respondents (31%) stated that the re-cultivation of the region is typical for 

Sokolov.  

• Respondents mostly recalled reading recent information in the media about mining 

limits and their possible mining caps (5%). Information about unemployment, poverty 

and crime in the region (3%) as well as events connected with the Roma community 

(2%) were also noted.  

                                                 
1 When writing the name of the Region Sokolov, it should not be confused with the City of Sokolov. In all 
instances, Sokolov is referred to the region, not the city. 
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• The region Sokolov, in comparison to other regions, was attractive with the 

preservation of cultural sites/events (example: museums, open air concerts) (52% cited 

this as attractive and very attractive) as the leading parameters when compared to 

other regions.  

• The least attractive element about Sokolov when compared to other regions is the 

employment opportunities (13% unattractive and very unattractive). Security, crime 

levels, environmentalism (cleanliness) and general upkeep of the region were also not 

rated well against other regions.  

• On the other hand, respondents who recently visited the region were considerably 

more optimistic. For example, 61% evaluated the region positively (positive and very 

positive). As a comparison to this finding, only 34% of all respondents found this 

region attractive.  

The fourth chapter reviews best practice examples of three European cities (and their 

surroundings) who in recent years have managed a remarkable change in terms of urban 

marketing. Helsinki, Copenhagen and Stockholm have all relatively recently concentrated 

on a systematic image strategy and some of their mutual marketing elements include: 

• Marketing experts managed the efforts 

• Strategic cooperation with experts 

• Financial security for marketing activities 

• Successful branding of the region 

• Decision making based on analysis and research 

• The Existence of a unified vision and an urban development plan 

• Cooperation from both public and private sectors  

Within the analytical part of the strategy a SWOT analysis of Microregion Sokolov-East 

was conducted by the contractor. The SWOT analysis clearly demonstrates the many qualities 

that Mikroregion Sokolov-East has to offer to tourists, citizens and business; history, 

commerce (above average purchasing power), modernity and nature. Further, improved 

environmental initiatives and logistical infrastructure (highway/European network, bike paths) 

help to attract much needed tourists and advance the livelihood of those who live in the 

region. Unfortunately, this SWOT analysis proves the underlining thesis outlined in this study 

and that is that the image reflects the product. The overwhelming one major weakness in 

Mikroregion Sokolov-East is the fact that because of the uncertainty due to the end of mining, 

there are little commercial and career options for ambitious university graduates. This lack of 

motivation to stay, return or move the region is and will continue to be a weakness in 

developing the image.  
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Further, it is illogical and unrealistic to believe that a well thought out image campaign alone 

could resolve this problem; only systematic development of the region and an action plan 

(commercial, urban, business, tourism) aimed at sustainable growth and development will 

ultimately allow the image of the product to flourish. 

Likely one of the most important elements in this strategy document is the correct definition 

of goals, and for the use of this document, the goals were developed based on the defined 

vision of the ReSource project: “make regions attractive and competitive after the end of 

mining.” In short, the goals of the project are: 

• lowering the de-migration rates of young people from Mikroregion Sokolov-East 

• increate the commercial/business activity in Mikroregion Sokolov-East 

• increase tourism in Mikroregion Sokolov-East  

 

These general goals were further developed according to the SMART methodology and 

according to target audience, their structure is the following: 

 
De-migration: 

• Improved relationship of inhabitants with the micro region  

• Improve the general knowledge base of inhabitants about employment opportunities in 

the micro region  

• Improve the general knowledge base about residential offers with target group  

• Improve attempts to better engage inhabitants in the micro region about their sense of 

community  

• Create a diverse number of societal activities  

 
Commercial/Business: 

• Improve the information flow about quality employment opportunities  

• Identify/learn the competitive advantages of other micro regions  

 
Tourism: 

• Improve the overall problem that many Czechs don’t even know where the micro 

region is within the Czech Republic  

• Improve the general knowledge base about tourist attractions in the micro region 

within the Czech Republic  
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Based on the overall goals, the following are the target audience for the purposes of this 

strategy: 

• General “outdoor-enthusiasts” Czech tourists  

• Czech business community  

• German (on the border/neighbouring regions) business community  

• Young families from the region – current inhabitants  

• University graduates from the region  

The definition of the target groups in this strategic document is more general. A more profiled 

target group based on age, gender and other sociological indicators will be needed in the 

phase of planning a concrete communications tactical plan. 

In terms of competition, this document collides with three potential perspectives. 

Firstly , as the definition of the change of image is managed information flow, the competition 

is each and every element which to some degree or another creates an obstacle to the effective 

flow of this information. For example, every advert about another region/destination in a 

magazine is a competition. In other words, competition can be any other group/institution that 

is attracting attention away from the target group. 

Secondly, although an abstract concept, one of the main competitors (or barriers) to the 

building of Mikroregion Sokolov-East’s image is the absence of a stable, well managed and 

strategic development plan for the micro region. This is the plan which ultimately improves 

the product (that being the micro region itself). For example, an image campaign can call 

upon business and tourists to come to the region, but if there are insufficient roads, schools 

and hotels, the image campaign will not match the reality of the product. 

The third way to interpret competition is via the goals (summary: lower de-migration, 

improve business, improve tourism); the competition will be whoever/whatever wins over 

Mikroregion Sokolov-East in the battle for migration, commercial success and tourism. For 

example, the competition is the region where the target audience goes on vacation, where they 

open their new factory or where he/she goes to university etc. Competition in this sense does 

not have to be a neighbouring geographic region. 

From the criteria listed above, “competition” can be an infinite number of regions, but for the 

purposes of this strategy, three regions were identified as competition: National Park Šumava, 

the City of Pilsen and the Most region (location, similar product and mining community). The 

strategy analyzes these communities (in terms of image) and the conclusion finds that from 

available public documentation, the images of these regions were somewhat coordinated, but 

each community lacks a clear, systematic and strategic approach to building their image. 
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The concrete strategy takes the following themes into account: 

• Let’s believe in the strength of our community  

• Quality professionals are the key to success  

• The budget of an image change project needs to reflect the expected results  

• Changing the region’s image is a long-term exercise  

• Individual steps in the image change can not be overlooked  

• Image is a highly complex and can be changed only with complex communications  

• Sound analysis and research is the backbone to every decision  

• Rational evaluation and a “big picture” perspective is needed when making decisions 

about image  

• Image should mirror reality and be only slightly inflated  

For each strategy to deliver desired results, it assumes that proper operations and process are 

being applied. When following the best practice examples, it would be recommended that 

Mikroregion Sokolov-East create a professional communications committee and create/unify 

the vision and development of the region’s identity. 

The strategy in this document is itself divided into two parts; using current positive changes 

(i.e.: building roads and schools, environmental clean-up etc) for the communications of the 

region and creating a regional communicational institute. 

In the first part , the objective is to create a systemized and updated database of these positive 

changes which individual organizations/institutions from Mikroregion Sokolov-East (i.e.: 

municipal and regional administrations, regional operational funds etc) can use for active 

communication. The second part is then broken down into 3 pillars: 

1. Attempt to activate inhabitants by creating a regional intranet system, based on the 

free wireless internet already offered  

2. Attempt to create a new brand for Mikroregion Sokolov-East 

3. Creation of special communication activities which include:  

• Create trade (for professional handicraft) associations for marketing purposes  

• Create an alternative film festival, one that will create synergies with the 

International Film Festival of Karlovy Vary  

• Participation in European exhibitions and fairs with the goal to promote the 

region  

• Create the largest miners festival in the Czech Republic  

• Ongoing and consistent cooperation with university students from this region 

with the objective to motivate graduates to return to the region  

• Create a new/special division with the current administration aimed at 

improving and quickening the process of creating a new company; this division 

must also be able to effectively communicate with foreign investors  
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The document also includes a proposed timeline for communication activities from 2011-

2013. This proposed project includes a list of activities, capacity needs (in terms of human 

resources) and offers a rough budget estimate for proposed activities. 

The last chapter of this strategy ends with a proposed two-round method of evaluation. Firstly, 

the proposed execution of the strategy must firstly undergo a qualitative and quantitative 

evaluation to determine if individual steps were effective. In the case that this step is not 

taken, the remainder of the evaluation becomes void and invalid. 

In the second step and only following an evaluation of the execution of the strategy, the 

strategy itself is evaluated. The document includes indicators which can be used for following 

research. This methodology is used to evaluate publicity strategy in EU regional operational 

funds. 

 

5.2 Utilisation of mining uniforms for tourism development 

Because the history of professional costumes is closely linked with the history of the 

manufacturing sector, the initial part of the study is devoted to a brief look at the history of 

mining of raw materials in the Czech lands. Overview of mining localities represents the 

regions in which in the past it was possible to come across the miners’ attire and the 

presentation of the miners’ rank. 

Another part of the work, which specifies the extraction of raw materials in the region of 

Karlovy Vary and Sokolov is arranged according to the individually mined raw materials, 

whose range in this area was really broad. In terms of the extracted volume and the economic 

importance the most important raw material from the Middle Ages until the 20th century was 

tin, which is associated with both the Ore Mountain region, as well as with the protected 

landscape area of the Slavkov Forest. In the first half of the 16th century the most important 

mined raw material was silver, which was found in the Jáchymov region. The most 

important period for Sokolov was the 19th century, during which the mining of the brown 

coal expanded, with the continuing and successfully developing mining of ores. In the middle 

of this century, the Jáchymov mines started to extract new mineral, the pitchblende, which 

was initially used for the manufacture of dyes and later it was used as a source of uranium. 

After the discovery of radioactivity by H. Becquerel in 1896 and subsequent discovery of the 

new elements, Polonium and Radium in Jáchymov in 1898 by Marie Sklodowska-Curie and 

her husband Pierre, it was used in the balneology, energy and military industry. During the 

20th century the mining of ores gradually subsided, and its end had clearly belonged to the 

brown coal. 
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The following chapter has been devoted to the miner’s clothing during the late medieval and 

early modern period, namely in the 15th to the 16th century. 

From this period originate the oldest representations of the miner’s clothing in the area of the 

Czech lands – the Kutná Hora frescoes and the hymn books. The most important printed work 

on mining issues from that period is Twelve Books on Mining and Metallurgy by Georgius 

Agricola. These iconographic and written sources were used by the study to describe the 

appearance of the then miners' clothing used for work, as well as for celebrations. 

The fifth chapter initially briefly mentions the 17th century, when the Thirty Year War brought 

to the Central Europe a ruin and downfall and along with it the decline in the mining of ores.  

Conversely, during the 18th century which brought the mining boom of raw materials and 

when the height of the Baroque period brought the number of decorative elements to the 

miners’ clothing, it was possible to trace the appearance of the miners’ uniforms and 

celebrations, which were based on the creative and written sources. The creative sources are 

mainly visible in the statues and sculptures of miners which are decorating churches or which 

are placed in museums. Important sources in the Saxon Ore Mountains are the colour 

illustrations in a monograph dealing with the Saxon miners’ clothing in the 18th century. A 

detailed written description of the miners’ ceremonial dress on the Czech side of Ore 

Mountains can be found mainly in the Jáchymov Chronicle. 

In it are detailed descriptions of the tribute marches, in which miners show respect for the 

members of the royal family who were staying in Karlovy Vary for medical treatments. The 

18th century was the time when the ceremonial mining attire was the most magnificent and 

most spectacular. 

The sixth chapter is devoted to the 19th century, when the importance of coal and ore 

mining had increased to such extent that mining districts had become industrial centres 

characterized by the distinctive symbols, in which excelled the sense of belonging, manifested 

in the characteristic attire and collective performances. Almost every district had its own 

miners’ music. However, at the end of this century, the miners' uniforms had undergone a 

significant change, consisting in the replacement of the current dress by the black uniform. 

But not all the miners had greeted this decree by the Austro-Hungarian Empire with 

enthusiasm. Nevertheless, if we compare this uniform from the year 1890 with the uniform 

used in 1983, we see strong similarities between the two models. The only part of the uniform 

which is significantly different is the head covering. 

The seventh chapter describes the development of the miners’ garments in the 20th and in 

the early 21st century. The early 20th century did not bring any major changes; the reason 

could have been in the weakening of the mining pride under the influence of social unrest. 
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During this period the miners were not too fond of wearing uniforms. But an important 

change occurred in the beginning of the 50s of the 20th century, when the so-called Lánská 

effort was designed to attract new apprentices to coal mines and along with the massive 

propaganda of mining profession came the design for new uniforms, however, which had 

nothing in common with the miners’ uniforms and its typical attributes. It looked rather like a 

military uniform.  

A new directives were issued in the year 1983, which gave back the miners’ costume its 

character, especially the nine-point pelerine collar, the velvet appliqués on the front shoulder 

and which moved the epaulettes back to the top of the sleeves. The beginning of the 21st 

century has brought a revival to the flagging interest in the mining tradition and so while 

before 1989 the miners' uniforms were seen only sporadically, in the new millennium the 

miners’ uniform became proudly worn clothing again. 

The next three chapters deal with the miners’ clothing in Slovakia, in the Saxon Ore 

Mountains and in the Bavarian borderlands. In the case of the German federal lands the 

study is focusing on the border area adjacent to the border with the Karlovy Vary (Carlsbad) 

region. Especially in the Saxon Ore Mountains area the ceremonial miners’ uniforms are very 

well documented. The similarity of miners’ uniforms in these neighbouring countries with the 

miners’ uniforms worn in the Czech lands demonstrates the international nature of the mining 

profession. 

The eleventh chapter analyzes the festive occasions during which the miners were dressed in 

ceremonial uniforms. There were several types of ceremonies during which the miners 

dressed in the ceremonial clothes - various celebrations in honour of the nobility, church 

holidays, introductions of the deposit owners and other corporate and mining celebrations 

associated with the handover and consecration of the battalion. Important were the holidays 

dedicated to the patrons of mining; in the Czech lands these were mainly the St. Barbara and 

St. Prokop. Special types of celebrations were the ceremonies associated with the mining 

education in colleges and universities. Of them the so-called Jump over the Skin is still 

popular until today. It is a happy ceremony during which the students and others are admitted 

to the mining ranks. 

The results of the work provide several conclusions. The first is that mining was an 

international profession. The fact that after the extraction of one area the miners migrated to 

work elsewhere resulted not only in the spreading of their work customs, but also in the 

symbolism and appearance of their attire. The study shows that the basic features of their 

attire in the neighbouring countries did not differ very much. The only part of clothing 

that was specific to different areas was the head cover. 
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The second conclusion is that if the situation involved ceremonial parades and other important 

festivities, the organizers cared for the unified appearance of uniforms among the 

participating miners at a cost of searching for them and borrowing them. However, on most 

occasions the miners were not uniformly dressed; it was usually for financial reasons. 

Sometimes the miners have altered the mandatory uniforms at their own discretion, usually in 

order to break its dull black colour. As the field research has found, not all the miners wear 

the same “contemporary” clothing even today. Those who attend the festivities in the historic 

clothing are justly proud of their rare historical piece. The only groups that pay attention to 

unified uniforms and who wear them regularly regardless of changes in the society are the 

members of the miners’ musical bands, on whose costumes the emblem of the crossed miners' 

hammers is replaced by the sign in the shape of a lyre. True, the bands usually maintain the 

essential features of the uniforms, but some of them variously “improve” them, such as by 

replacing their black pants with white pants, or they decorate their hats with white and red 

crests. 

The third conclusion is that in the past centuries, mining was considered a special profession. 

The miners were working underground; they were excavating raw materials from the earth at 

the cost of their health or even their life, they had to be familiar with specific skills, they had 

to cooperate closely and they had to assist the national economy. They were justly proud of 

that to such extent that they wore the ceremonial uniform in their spare time also. It is 

pleasing to find that presently the mining traditions come alive and the miners’ uniforms 

start to be worn proudly again. This fact may play a positive role in the preparation and 

implementation of the intended use of the miner’s uniforms in the promotion of tourism. 
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6 Evaluation 

6.1 Assessment of the results  

The strategy for image change has been prepared in accordance with its assignments and met 

the stated objectives – it developed a basic strategic concept on which we can build on within 

the long-term effort to change the negative image of Sokolov region. The strategy offers a 

number of very valuable findings, recommendations and directions of future regional 

development. The contractor encountered several problems during processing of this 

document. Most of them were caused simply by the fact that no similar strategy in Central 

Europe is available and no subject is dealing with image change in a controlled and systemic 

way. 

In conformity with the specifications the supplementary study provides a comprehensive 

overview of the miners’ uniforms and the analysis of ceremonial occasions during which the 

uniforms are worn. The study contains a rich visual material, which is suitably accompanied 

by a written overview. The desired objective was achieved in the extent commensurate with 

the further use of the study. The most difficult task, which we have eventually managed to 

solve, was to ensure the obtaining of regulations governing the appearance of the miners’ 

uniforms in the 20th century. 

The results of this strategy and supplementary study will serve as a starting point for follow-

up investment studies and project preparation which have the objective in utilizing the mining 

traditions for the increased and more attractive tourism. Target groups are Microregion’s 

member municipalities, politicians and decision makers, public development and promotion 

agencies and others interested in image change and tourism development. The study on 

mining uniforms can be followed by a more detailed field research in the remote mining areas, 

where we can gain insight into the expanding list of regional specifics of the miners’ uniforms 

and ceremonies. 

 

6.2 Next steps 

The Microregion Sokolov-East Management as well as all members (mayors of towns and 

villages) consider the strategy as extremely important for future regional development 

direction. The strategy clearly declares the present state of Sokolov region image and steps 

which have to be undertaken to change this negative situation. In the near future a public 

event is planned in order to present the results of the strategy to the general public but above 

all to the decision makers and regional stakeholders. Perfect understanding is the key for 

follow-up projects and implementation.  
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Because some museums in the region also focus on the history of lignite, using this strategy 

and its supplementary study on mining uniforms will make it possible to develop a joint 

project that would involve municipalities, museums, clubs and organizations dealing with the 

mining history and traditions. The project would be based on the restoration of mining 

traditions by using the miners' costumes in the adventure tourism. Microregion sees the 

potential of the study in the development and utilization of the glorious past of the region that 

would encourage tourism, which is one of the outputs of the significant international 

ReSource project – “Utilization of mining for the sustainable development of the former 

mining towns and regions in Central Europe”. 

Furthermore Microregion Sokolov-East is a project partner of spin-off project SHIFT-X 

which will be submitted into the 4th Call of Central Europe Programme. The overall aim of 

this project is to valorise cultural heritage resources by means of innovative management with 

the intention of preservation and capitalisation 

 

6.3 Transnational relevance 

This strategy represents an initial step into controlled image change of Sokolov lignite region. 

No similar study/strategy/concept has been prepared in the past on which we could build on. 

This shows the extraordinary significance of this document.  

By means of close cooperation with other ReSource partners, we were able to create this 

starting point of the long-term process of controlled image change. Very important and useful 

remarks were obtained from partners during both regular Work Group Cultural Potentials 

meetings, which are held within Progress Workshops of ReSource project every 6 months, 

and optional additional meetings among partners.  

Altogether 3 strategies for utilisation of regional mining heritage are being elaborated as 

ReSource outputs: by PP8 - Local Self-Government of Salgótarján (Hungary), PP9 - Regional 

Development Centre Zagorje (Slovenia) and by Microregion Sokolov-East.  

The comparison of different strategic approaches and results will be one of the main aims of 

the Thematic WG Cultural Potentials Report, which will be elaborated by Cultural Potentials 

WG Leader for Cultural Potentials PP5 - Styrian Iron Route Association (Austria).    

Microregion Sokolov-East will stay in close contact with ReSource project partners for 

follow-up cooperation as the next steps in image change process are planned to be 

implemented in Sokolov region. Within WG Cultural Potentials many other outputs are being 

prepared besides strategies, e.g. Public events promoting mining heritage and change of 

mentality (4 documentations by 4 project partners).  

 



 

 17/23 

These outputs can serve as a valuable source of knowledge and experience in the time 

Microregion Sokolov-East prepares to carry out the strategy proposals. 

On the other hand, methodology, approach and results developed in this strategy incl. its 

supplement are transferable and can be used as a guide for any other mining region which 

doesn’t deal with image change systematically yet. Complete version of the strategy is 

delivered in Czech and Executive Summary in both Czech and English language. Documents 

will be accessible electronically on ReSource web page: www.resource-ce.eu and physically 

at the Microregion Sokolov-East seat (Town Hall of Královské Poříčí, Czech Republic).  
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7 Annexes 

7.1 Picture documentation: mining uniforms designs 

 

Table of picture documentation content  

Picture 1: Children's costume, 11th century 
Picture 2: Children's costume, 15th century 
Picture 3: Children's costume, 16th century 
Picture 4: Children's costume, 17th century 
Picture 5: Children's costume, twenties of 20th century 
Picture 6: Children's mining uniform, 1953 
Picture 7: Miners' festive garment, 15th century 
Picture 8: Miners' festive garment, 16th century 
Picture 9: Mining garment with decorated hat, 17th century 
Picture 10: Mining garment, turn of the 17th and 18th century  

Picture 11: Mining garment, 19th century 
Picture 12: Women's mining corset garment, 19th century 
Picture 13: Mining garment, thirties of 20th century 
Picture 14: Sokolov mining garment, forties of 20th century 
Picture 15: Mining uniform, 1952 
Picture 16: Mining uniform, 1983 
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Picture 1: Children's costume, 11th century   Picture 2: Children's costume, 15th century 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Picture 3: Children's costume, 16th century Picture 4: Children's costume, 17th century 
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Picture 5: Children's costume, twenties of 20th century Picture 6: Children's mining uniform, 1953 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Picture 7: Miners' festive garment, 15th century Picture 8: Miners' festive garment, 16th century  
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Picture 9: Mining garment with decorated hat, 17th century  
Option 1 Option 2  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Picture 10: Mining garment, turn of the 17th     Picture 11: Mining garment, 19th century   
and 18th century   
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Picture 12: Women's mining corset garment,  Picture 13: Mining garment, thirties of 20th  
19th century  century 
   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Picture 14: Sokolov mining garment, forties of 20th century  
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Picture 15: Mining uniform, 1952 
Illustration 1  Illustration 2     
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Picture 16: Mining uniform, 1983 
Illustration 1  Illustration 2     
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 


